










Direct Mail: Sometimes what people do and what people say are two different things. 

You may hear complaints about mail  pi l ing up in boxes but studies continue to 

show that direct mail  works. And our experience continues to support these 

studies. 

People read it .  People respond. And you can’t beat the price. In fact, in some 

industr ies one good lead can pay for the entire campaign and have you seeing 

profit  quick. 

With custom design and exceptional knowledge of USPS requirements, we can 

help you get results with a campaign that gets attention. 
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COMMUNITY ADVANCE
PLANNING SURVEY

Newington Memorial Funeral Home 
20 Bonair Avenue 

Newington, CT 06111 
(860) 666-0600 

Burritt Hill Funeral Home 
332 Burritt Street 

New Britain, CT 06053 
(860) 229-9021 

Newington Memorial Funeral Home 
20 Bonair Avenue 
Newington, CT 06111 

Socks don’t match, family members can’t agree, we never have enough money. Often, we are caught off guard and when 
we least expect it......things change.

Fortunately, we all know the value of protecting our family.

Hopefully, you have planned carefully. You have covered your family’s home, health and car. Your will is in order, and 
you have life insurance to care for those left behind.

Another plan should be your funeral and memorial wishes. More and more families are learning 
the wisdom of including Funeral Pre-planning and Funding in their overall financial planning. 

Too often, when a death occurs, the anxiety and stress involved in the emotional and financial 
arrangements is greatly increased by a lack of solid consumer information. 

At Duksa Family Funeral Home, we offer a conscientious, caring counseling service to educate 
families and lighten the burden left for your loved ones. A funeral director would welcome the 
opportunity to meet with you, and answer your questions.

In a Perfect World...
Life is smooth and delightful, Money grows on trees, 
and no one we love EVER, ever.......leaves.

In the real world:
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These days more and more of our decisions come down to 

Dollars
Cents$
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and

As	a	community	funeral	home,	we	are	surveying	families	to	fi	nd	out	how	we	can	be	of	service	during	these	diffi	cult	
economic	times.	Your	answers	will	help	us	to	understand	how	we	can	best	adjust	our	services	to	meet	your	needs.

All	answers	will	remain	confi	dential	and,	as	a	thank	you	for	completing	our	survey,	we	will	provide	you	with	a	copy	
of our Family Record Guide.

Funeral Service
Questionnaire

ABC
Funeral Home

ABC
Funeral Home
1234 Road
Anywhere, USA 12345

1235 Road
Anywhere, USA 12345

(000) 123-4567
www.abcfuneralhome.com

 1. What is your age group?  
   Under 50   
		 50-65   
		 66-80   
   81 or older   

 2. Are you currently? 	
		 Employed      	
		 Unemployed  
			Disabled	 	 	
			Retired



Marketing Director:
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Looking for a marketing maestro?

We’re here to help with the ins and outs of your marketing program…

after al l ,  we love this stuff.

Our marketing director program is an annual contract for our 

consult ing services. It ’s l ike hir ing your own marketing manager…for 

a fraction of the price.

We’l l  talk with you about your situation, review your budget and 

help you get the most out of your advert ising dol lars. Plus, you are 

automatical ly enrol led in our advert ising request program which 

al lows you to save money and t ime on community sol icitat ions. 

800.800.5809   

p. 319.752.9422    f. 319.752.7091
517 North 3rd Street   P.O. Box 782    Burlington, IA 52601



800.800.5809   

p. 319.752.9422    f. 319.752.7091
517 North 3rd Street   P.O. Box 782    Burlington, IA 52601

www.facmarketing.com


